CERIC 2015 Survey of Career Service Professionals

What’s New and What’s Changed

April 11, 2016
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CERIC’s National Survey Cycle

2013 Career Development in the Canadian Workplace: National Business Survey 2010 Survey onPublic Perceptions about Career Development and the Workplace
(Findings revealed at Cannexus14 and STEP1 (Findings revealed at Cannexus11 and
information documents appeared throughout 2014) Non-Practitioner information documents appeared throughout 2011)
Survey Initiated
(Mid Year)

STEP4 National STEP2

Practitioner Non-Practitioner
Survey Findings Su rveys: Survey Findings

* Revealed at Cannexus ® Revealed at Cannexus
S calids p=as Practitioner and 2 St g i
Careering andon the Careering andon the

CERIC website s e CERIC website
throughout theyear. Non-Practitioner throughout theyear.

STEP3

Practitioner
2015 Survey of Career Service Professionals Survey Initiated 2011 Survey of Career Service Professionals

(Findings revealed at Cannexus16 and information (Mid Year) (Findings revealed at Cannexus12 andinformation
documents will appear throughout 2016) documents appeared throughout 2012)
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Developing the Questionnaire,

Survey Execution and Data Interpretation

Three Step Process: Building off of 2011; New realities; and Feedback (feedback, and more feedback)

Final Questionnaire:

Demographic (19 Questions) Demographic (15 Questions)

CERIC and its Programs (9 Questions) CERIC and the Profession (11 Questions)

Professional Development and Learning (14 Questions) Professional Development and Competency Improvement (15 Questions)
Research (9 Questions) Research and Learning Dissemination (4 Questions)

Career Competency & Mobility (8 Questions)

Technology Access and Awareness (9 Questions)

Survey roll-out and management: Online Platform (October 19 to November 20); Target Respondents; and Survey Pushes

Data Interpretation:

*  Completed by 1,004 career service professionals.
*  CERIC examined the demographic information to assess the representativeness of the sample.
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Demographic Information

Percentage Count

British Columbia 14% 135
Alberta 10% 94
Saskatchewan 3% 25

Manitoba 3% 33

Ontario 38% 372
Quebec 19% 187
New Brunswick 2% 16
Nova Scotia 7% 69
Prince Edward Island 2% 15
Yukon 1%

Northwest Territories 0% 4

Nunavut 0%

Newfoundland and Labrador 3% 27
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Demographic Information

How would you describe the area where you are located?

34%

43% 57%

0,
24% 23%

19%

Small town in a rural area, or other locations City or small town within 50 kilometers of a Large metropolitan area - suburban location Large metropolitan area - inner-city/urban
not near a metropolitan area large metropolitan area location
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Demographic Information

Gender Age
79% 82% .
a7 0% 29%  28% 27%
22%
17% 15%
18% 5%
R % -
Female Male <25 25to 34 35to 44 45 to 54 55to 64 65 and over
§2011  m2015 m2011 m2015
Years working in career development?
48% 209% 51%
30%
26% 26%
0% 22% 19% 21%
< 5 years 5 to 10 years 11 to 20 years > 20 years
2011 m2015
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Demographic Information

3%

Corporate sector (career
development within a
corporation)

13%

Government

What sectordo you work in? (select all that apply)

13%

Secondary education

29%

15%

10%

Post-secondary education Private sector (including Registered charity
career
management/transition
firms and independent
career professionals)

24%

10%

Other non-profit Other
organization (non-charity)
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Demographic Information

Which answer best describes your job function as it relates to your primary role in the
career development/career counselling field? (choose 1 answer)

I am a studentin the field . 1%
| am directly involved in research/academics in the field . 1%
I am directly involved in public policy development . 1%
- I am directly involved in human resources . 1%
| am not directly inthe career development/career counselling field, but have a professional interest in it - 2%
I am directly involved in curriculumdevelopment - 2%
‘ I am directly involved in training - 3%
I am directly involved in the provision of career services, mostly ina group setting - 3%
| am directly involved in the administration/support of those who deliver career services - 4%

- I am directly involved in job development _ 5%

| am directly involved in developing career-related products/resources - 5%

1 am directly involved in the management/supervision of those who deliver career services _ 13%

I am directly involved in the provisions of career services divided between one-on-one and group —‘ 28%
I am directly involved in the provision of career services, mostly ina one-on-one setting _- 30%
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Demographic Information

30%

Career counselling/coaching

Are the services you offer most likely to be:

58%

11%

Employment advising/job coaching Both
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Demographic Information

What is your highest level of education compieted?

41%
37%
18%
0,
]
High school diploma or GED College certificate/diploma Bachelor’s degree Master’s degree Doctoral degree

What is your highest level of education completed?

81%

42%
21%
15%
- —————
High School diploma or GED College certificate/diploma Bachelor's degree Master's degree Doctoral degree
®Quebec B Rest of Canada
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Demographic Information

What was your mainarea of focus in your highest level of post-secondary studies
applicable to the career services field?

21%

17%
15%
10%
8%
7%
Career development Counselling or Education Organizational Psychology Social work
educational psychology behaviour/human
resources

22%

Other

Three top “Other” responses:

* Sociology: 24
e Business and Commerce: 16

/ « Communications: 6
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Demographic Information

What is the size of your entire career services organization (including departments and satellites)?

Decreased

15%
13%

Single proprietor < 5 employees

17%
16%

5 to 10 employees

m2011

Increased
25%

11 to 25 employees

m2015

15%

26 to 50 employees

Decreased

22%

51 employees or more
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Demographic Information

Whatis yourgross (before deductions)annualsalary orincome?

53%

21%

16%

16%

3%

r .

I 16%

Up to $25,000 $25,001 to $40,000 $40,001 to $55,000 $55,001 to $70,000 $70,001 to $85,000 $85,001 to $100,000 $100,001 or more
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Demographic Information

If you are considering leaving the field, please indicate the reason. (Select the top three)
52%

38%

u
19%

19%

14% 15%

14%

13% 12% 12%

I e—

Burn out No room to advance Personal Poor salary/income Too much Retirement Other Not applicable
growth/new competition
challenge
H2011 2015

Is your organization engaged in succession planning?
57%

43%

No
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CERIC and the Profession

Are you aware of CERIC’s three strategic priorities?

23% 24% 24%
21% ° 19% 21% 22% 21% 19% 20% L8% 22%
_ ‘ _ - i
Not at all aware Slightly aware Somewhat aware Moderately aware Very much aware
m Advocacy & Profile = Community Hub and Collaboration m Research and Leaming
. . . U (V)
How much importance should CERIC be placing on its three strategic priorities? A&P 69%
0
s 47% 4y CH&C 71%
(V)

R&L 80% ..,

24%  24%

19% 18%
9% 9% 13%
0 (] 6%
0% 0% 0% 1% 1% 0% 2% 1% 0%
————————— L ——
Not at all important Low importance Slightly important Neutral Moderately important Very important Extremely important
W Advocacy & Profile B Community Hub and Collaboration M Research and Learning
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CERIC and the Profession

Asking “What does ‘career development’ mean to you?” elicited 873 responses.

A continuous process of self-discovery where one's personality, abilities, and preferences are discovered and applied to the evolving job
market trends to achieve a fulfilling work experience across the lifespan.

Leading and companioning individuals and groups to find, forge and navigate meaningful and sustainable work through their lives.
Career development does not ask what do you want to be; it asks how do you wantto live your life.

Lifelong learning and management of personal development and skills to remain relevant and current in the changing world.

Asking “What are you proud ofin the field?” elicited 861 responses.

Motivating and inspiring others.
Being part of the process for individuals in achieving their goals and realizing their potential.
The progress of certification in Canada.

The number and quality of Canadian career development thought leaders.
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CERIC and the Profession

Little understanding of the field and recognition of the value of career services 117 27%
Uncertain or inadequate funding 86 20%
Poor conditions (burn out/low salary/no professional development opportunities/poor e e
management/little room for advancement)
Impostors inthe field (no field-related education & training) 52 12%
- Funding sources not in line with aims of the intervention 39 9%
Prevalence of outdated practices and approaches 24 5%
Too little time for meaningful interventions 24 5%
‘ Technology 10 2%
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CERIC and the Profession

Do you feel the public’s perception of the value of career service professionals
has changed in the past few years?

® The profile or perception of the value of
career service professionals has worsened

= The profile or perception of the value of
career service professionals has improved

® No change
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CERIC and the Profession

161 respondents statedthat the profile or perception of the value of career service professionals has improved in the past few years.

More people are having to change their career plans and need information as well as guidance as the world becomes more complex.

The economy has made employment/lack of employment a front-page story, as has the incessant discussion about the disconnect between
employers and the perceived lack of skills. This has fueled more interest in the media to talk about solutions, and career service professionals are

one part of the solution.
| think every satisfied customer contributes to changing the perception of the value of our work.

| see universities and colleges ramping up career development services for students and graduates. Even junior and senior high schools are now
getting into these services.

31 respondents statedthat the profile or perception of the value of career service professionals has worsened in the past few years.

It think that the value has diminished due to shrinking federal and provincial labour market budgets. | think that career development
professionals have not been able to properly articulate their value to individuals and governments. Career management is respected by business

but career practitioners have not been linked to the practice.

Mostly because many in the field are not equipped to offer professional advice because they are not fully knowledgeable. The career services
field has been diluted by those who don’t have an academic background in the sector.

| think with technology and Google the public believes it can teachitself. A large share of the population don’t understand that we provide

services that go beyond what they can get (from technology).
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Professional Development

and Competency Improvement

If you are currently certified or pursuing certification, please tell us by which body or bodies:

Top Four Answers Provincial:

I.  Ordre des conseillers et conseilleres d’orientation du Québec
Il.  British Columbia Career Development Association

Ill.  Career Development Association of Alberta

IV. Nova Scotia Career Development Association

Top Three Answers National:

I.  Canadian Counselling and Psychotherapy Association
Il.  Vocational Rehabilitation Association of Canada
lll. Career Professionals of Canada

Top Three Answers Non-National:

l. Institute of Career Certification International
II.  International Coach Federation
IIl.  International Association for Educational and Career Guidance
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Professional Development

and Competency Improvement

How interested are you in enhancing your career data competencies over the next year? (percent)
Future Trends (e.g. macro global business issues) @ 4 11 26
Career and Labour Market Information 2| 6 26 66%
ONot a priority O Low priority O Medium priority @ High priority B Essential priority

m -
e
weeric -




Professional Development

and Competency Improvement

How interested are you in enhancing your client practice competencies related to

client assessment over the next year? (percent)
Essential Skills Needs Assessment | 4 9 25 -
v
-@
.4

v

O Not a priority OLow priority O Medium priority @ High priority B Essential priority

Career Theories 5 13 37
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Professional Development

and Competency Improvement

How interested are you in enhancing your client practice competencies related to
client job search over the next year? (percent)

Self-Employment and Operating a Business

.
A
4

Job Development 25

Job Search Strategies

O Not a priority O Low priority O Medium priority @ High priority B Essential priority
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Professional Development

and Competency Improvement

How interested are you in enhancing your client practice competencies related
to client relationship management over the next year? (percent)

Individual Counselling Skills 6 11 25

Group Facilitation Skills 7 18 30

Cyber/Online Counselling 8 18 27

31
Customer Service Orientation with Clients 7 16 28

ONot a priority O Low priority O Medium priority @ High priority B Essential priority
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Professional Development

and Competency Improvement

How interested are you in learning about research-related practices over the next year? (percent)

Research Methodology 22 e 29
A
.

Presentation of Research Findings 20

Investigative Design 22

30
. i
Data Analysis 20 26
A4
O Not a priority OLow priority O Medium priority EHigh priority M Essential priority
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Professional Development

and Competency Improvement

How interested are you in learning about the following personal/network development practices
over the next year? (percent)

Stress Management

Judgement & Decision-Making

Individual Leadership & Initiative

Community Capacity-Building

ONot a priority

7 18 32
9 17 35
N N R << -
v

O Low priority

O Medium priority @ High priority B Essential priority
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Professional Development

and Competency Improvement

How interested areyou in learning about supervisory/management practices over the next year? (percent)

Team-building & motivation | 13 | 13 | 24 _@ 19

)

Strategic planning | 14 | 16 | 23 17 6
Staff performance evaluation & support | 18 | 2 | 2 TR v ) 33 7
i
Recruiting & developing organizational talent | 17 | 20 | 21 13 6

Program/service evaluation H 13 | 13 | 24 _

Priority setting, managing work, delegation & follow-up H 14 | 18 | 25 ﬁ

Negotiation & conflict management = 12 | 16 | 28 14 6

Management/supervision of counselling team | 16 | 20 | 22 14
Ethical/legalissues | 11 | 16 | 30 13 5
Business development/marketing & public relations H 16 | 17 | 25 -a
4
O Not a priority O Low priority O Medium priority EHigh priority @ Essential priority B Not applicable
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Professional Development

and Competency Improvement

Which formal learning approaches to training do you prefer? (select the top 3 thatapply)

37%
33% 34% 32%
26% 27%

25%

55%

45%

23% 21% 23%
o

16% 16%
0%
Learning Institute Independent Study In-house Training Blended Learning Course via Web Coachingor Course with Face- Workshop/Seminar Conference Workshop/Seminar
Delivery Mentoring to-Face Delivery Online In Person
N 2011 N 2015

28
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Professional Development

and Competency Improvement

Whatis youryearly personaldevelopment budget as provided by your employer?

32% 33% =

26% 27%

23%  21%

— 1% 12%
— ] e

e

No budget provided <$500 $500to0 $1,000 $1,001 to $2,000 $2,001 to $3,000 >$3,001

H2011 H 2015

If an employer were not in a position to cover the costs of your professional development, how much would you be
perconally willing to pay for your professional development annually?

~ 68% ~

57%
P
——r‘ 7% 7% 2% 2% 1% 2%
I

—_

<$500 $500 to $1,000 $1,001 to $2,000 $2,001 to $3,000 >$3,001

m2011 m2015
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Research and Learning Dissemination

What types of data gathering is your organization undertaking? (select all that apply)
0,
42% 45%
38%
25%
22%
- .
Exit surveys Intake surveys Follow-up studies Focus groups Program administrative Other

data

Are you involved in the following career development research activities? (select all that apply)
38%

33%

19%

8% 6% ’

4%

Data gathering (qualitative Proposal writing Publication for peer- Publication nn:: peer- Report writing Other
or quantitative) review review
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Research and Learning Dissemination

Are you currently evaluating the impact of your career counselling/career development
programs or services?

60% 62%

40% 38%

Yes

H 2011 W 2015
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Research and Learning Dissemination

What three topics would you most like to see career-development research focus upon?(Top Five Thematic Answers) Count

Practices, approaches, techniques or tools used in career counselling/career development 163
- Assessing the impact/value of career-related practices, approaches, techniques or tools 116
Labour market information including data about employment or career trends 113
Skills (technical and/or soft skills) 41
Supporting people in career transitions 38

What three topics would you most like to see career-development research focus upon? (Top Five Group Answers)

People in Post-Secondary Education 57
Youth 51
Immigrants 45
People with a Mental lliness or Mental Health Problem 42
People with Disabilities 40
‘e% Ceric 32



CERIC 2015 Survey of Career Service Professionals

More information:
* Reveal Snapshot with Expert Panel Discussion (Cannexus16 website: Available)
 Complete Findings (CERIC website: Available)
* Infographic (CERIC website: Available)
* Careering Magazine articles (will be announced in Careerwise)
* Regional Comparisons (will be announced in Careerwise)
* Location Comparisons (will be announced in Careerwise)
e Sector Comparisons (will be announced in Careerwise)

CERIC Roadshows:
* Wednesday, April 20 Toronto

* Friday, April 29 Edmonton

* Monday, May 16 Halifax

* Thursday, May 19 Saint John

* Thursday, June 9 Peterborough
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